
Sometimes a good foundation is just the right beginning. 

In this case it was especially true. Bella Terra Partners already had 

an established brand and a great story. However, the founding 

partner wanted a more cohesive brand that would tie all the 

marketing pieces together to better tell their story.

It started with a conversation. About what was working. And what 

wasn’t. The image of the Inukshuk, which represented guidance 

and direction as well as unity and purpose was used in the current 

logo represented as an illustration. The client loved the Inukshuk, but 

was open to different directions as part of refreshing their identity. 

 

case study: bella terra partners

Where did it go? 
It went to research. And 
understanding exactly what the 
Inukshuk meant. We learned that 
when someone is on a path and 
wants to leave a marker that they 
were there, or as guidance, they 
leave a stone turned up. That was the 
inspiration for creating the BT mark 
reversed out in brown. It represents 
a marker that they were there. It also 
became the front of the business card 
and the primary shape of marketing 
materials such as the brochure.

How far did this go? 
Introducing photography was just 
the beginning of creating a cohesive 
image library. Before, images that 
were used were focused on Chicago 
with cityscapes in different styles. 
To continue the story we created an 
image library that focused on images 
that reflected strength, nature, and 
building without city scenes so as to 
not limit the potential for new clients 
in different cities and suburbs.

identity refresh

color palette

image library

style guide

capabilities brochure

business cards, 
letterhead

website refresh
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sYou’ve spent a great deal of time crafting your business strategy, building your 

operations, implementing supportive technology, establishing financial targets, 

and attracting talent. Why wouldn’t you choose a real estate partner who 

focuses on understanding the unique business you’ve so carefully built before 

recommending space solutions of any kind?

We take pride in focusing on what’s right for our clients rather than on what 

builds profitability for our firm. We’re not a corporation tied to earnings 

pressures, and we’re not in business to increase returns to our shareholders, 

which frees us to be able to help our clients make the best real estate decisions 

even if viable alternatives would make us more money. Further, because we only 

represent tenants, we’re free from the conflict of interest with which many other 

firms struggle as a result of representing tenants and landlords together.

Bella Terra Partners is a privately held tenant representation real estate firm 

headquartered in Chicago that believes in aligning your real estate choices with 

your operational, financial, and qualitative goals to enable you to manage and 

sustain growth, maximize revenue, and attract and retain the best talent.
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financial operational

qualitative

= balanced real estate solution

The Inukshuk (pronounced  

in-ook-shook) is a stone 

monument erected in the image 

of a person. Originally conceived 

and built by a tribe of Canadian 

nomads to communicate direction 

in the harsh wild of the Arctic 

Circle, Inukshuks have come  

to symbolize a well-balanced  

unity of purpose.
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